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BEST AVAILABLE IMAGES 

Defective images within this document are accurate representations of the 
original documents submitted by the applicant. 

Defects in the images may include (but are not limited to): 

• BLACK BORDERS 

• TEXT CUT OFF AT TOP, BOTTOM OR SIDES 

• FADED TEXT 

• ILLEGIBLE TEXT 

• SKEWED/SLANTED IMAGES 

• COLORED PHOTOS 

• BLACK OR VERY BLACK AND WHITE DARK PHOTOS 

• GRAY SCALE DOCUMENTS 

IMAGES ARE BEST AVAILABLE COPY. 


As rescanning documents will not correct images, 
please do not report the images to the 
Image Problems Mailbox. 



13JLL- Internet Advertising Network 


This report is a summary of advertising activity for ISS Test Ad: 


^internet Sepsis? lets you firidyour network 
» security holes before the hackers do. 


URL link for ad: http://www.iss.net 

Reporting period: October V 1995* November 12, 1995 


The following series of graphs show response rates versus various criteria. 
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Top Response Rates by ISP or OSP 
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ISP or OSP 


ISP = Internet Service Provider (e.g., Netcom. PSI) 
OSP = On-line Service'Provider (e.g.. AOL. Prodigy) 
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Response Rates by Web Page Category 
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Response Rates by User Interests 
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All bTtes are in Eastern Standard Time (EST). 
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One of the greatest inefficiencies (wastes) in advertising results from either under, 
exposing the target audience before eliciting a response or by over-exposing a target 
audience who has no interest in your ad. The graphs below shouW help you determine 
the optimal frequency for your ad. With IAN, you can control the frequency of your ad s 
display to users. 
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The following graph shows the price you spent to gener. -te j response versus the number 
cf times an ad was displayed to a user. You shcukJ dettf- ine the maximum price you are 
willing to spend to generate a response. Then, find the greatest ad frequency below your 
maximum price and use this number to determine the ad frequency in your next ad 
campaign. 
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Cost per Response vs Frequency 
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